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PROGRAMMA SVOLTO 
 

 

 

 

 

 

 
(da far firmare per presa visione ai rappresentanti degli allievi) 

 

 
MODULI COMUNI 

 
   Dal testo “New B on the Net”, ed. Minerva Scuola 
 

Culture 
 
Unit 3: The Economy explored 
 General framework of the British economy 
 Agriculture, fishing and forestry 
 Mining and sources of energy 

 Industry 
 Trade and services 
 
Unit 4: The making of the British and American nations 
 An early history of invasions 
 The Plantagenet sovereigns 
 The Tudor century 
 The Stuarts, the Civil War and the Restoration 
 The Industrial Revolution 
 The New World 
 The War of Independence 
 
Unit 8: The English-speaking world 
 The Republic of Ireland 

 Canada 
 
Business Theory 
 
Unit 4: Marketing and advertising 
 The role of marketing 
 The marketing mix 

ANNO SCOLASTICO: 2020/2021 

MATERIA: INGLESE 

INSEGNANTE: PESCIO RACHELE 

CLASSE: 4 
SETTORE: SERVIZI 
INDIRIZZO: COMMERCIALI, TURISTICO NUMERO ORE DI LEZIONE SVOLTE: 61  
SUL NUMERO CONVENZIONALE DI ORE PREVISTE: 99 (33 settimane x 3 h settimanali) 
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 Market research 
 Market segmentation 
 The electronic marketplace 

 Advertising 
 Trade fairs 
+ presentazione PowerPoint su una Trade Fair a scelta 

 
 
MICROLINGUA COMMERCIALE 
 
Dal testo “New B on the Net”, ed. Minerva Scuola 
 
Business Communication 
 
Unit 7: Payments and banks 
 Opening a current account 
 E-current accounts 

 Making payments 
 Asking for open account terms 
 Asking for an extension of credit 
 Issuing late payment reminders 
 
Business Theory 
 
Unit 3: Business organizations 
 Private and public enterprises 
 Sole traders 
 Partnerships 
 Limited companies 
 Cooperatives 

 The public sector 
 
 
MICROLINGUA TURISTICA 
Programma svolto dalla Prof.ssa FERRARIO Maddalena 
 
Dal testo “Travel and Tourism Expert”, ed. Pearson-Longman 

 
Unit 3: Accomodation 
Step 1 - Serviced accomodation: From inns to hotels: the development of hospitality 
industry, types of serviced accomodation, hotel grading, conference hotels, describing 
accomodation 
Correspondence: letter of booking and confirmation 
 

Unit 4: Resources for tourism 
Step 1 - Natural resources: travel destinations and climates, coastal resources, 
mountain resources, national parks. 
Step 2 - Historic, cultural and man-made resources: past and present resources, an 
urban resource, itinerary focus: what to see and do in Milan, a cultural and historic 
resource: museums, the tour guide 
+ presentazione di un museo a scelta 
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Unit 5: Destination Italy 
Step 1 - Nature and landscapes: Italy in a nutshell, exploring the Italian Riviera 
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Savona,    

Allievi 

 
Il docente Per presa visione: 

Il Dirigente Scolastico 

 


